
LEARNING TO CONNECT
WITH THE

“CONNECTED” 

GENERATION.

OLLI Seminar with Kate Kamber



Step 1: Understanding
Step 2: Communicating 





In the Workplace… http://www.youtube.com/watch?v=Sz0o9clVQu8



In the Workplace…



Valuation of Values



Mind Your Manners

� Running late? Send 
a text. "Meet U @8" 
or “B home L8.“

� 65% of teens text 
late at night when 
they should be 
sleeping and 64% of 
teens with cell 
phones have texted 
in class.



Speed of Life

� 47% of consumers 
expect a web page 
to load in 2 
seconds or less. 

� 40% of people 
abandon a website 
that takes more 
than 3 seconds to 
load.

But…it’s because they can.



Usage Trends

� 95% of teens use the internet.
� 93% of teens have a computer or have access to 

one at home. 
� One in four teens are “cell-mostly” internet users, 

who say they mostly go online using their phone 
and not using some other device such as a 
desktop or laptop computer.

BUT…
7 in 10 teens with home computer 
access say the laptop or desktop they 
use most often is one they share with 
other family members (71%). Lends 
itself to parent-child connection. 



Bridging the Gap

• 83% of parents, grandparents and teens 
consider going online to be helpful forms of 
communication

• 30% of grandparents, and 29% of teens say 
connecting online helps them better 
understand each other

• 40% of teens help their grandparents go 
online

• 25% of teens communicate with their 
grandparents several times each week 
through social media

• 68% of those older than 39 have a page on 
social networking site

• 70% of teen say the computer increases the 
quantity of their communication with family 
members living far away, and  (67%) say it 
increases the quality of those 
communications



Additional Thoughts: Privacy

� During an election season, which would you 
prefer?
� My response: Cell phone call from canvasser

� Class response: Door-to-door canvasser

� 81% of parents of online teens say they are 
concerned about how much information 
advertisers can learn about their child’s online 
behavior, with some 46% being “very” concerned.

� Mobile fencing provides context (candidate 
relevance, local coupons)…but is it worth it?



Thank you for having me!


